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What works best with

stressed young people?

TENx10 TENx10

What works best with

stressed young people? On your response form, you can
receive a free copy of these slides...

Shift 1: More presence
than problem solving
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Ask: Can you rate your anxiety on a

scale of 1-10, 10 being the worst?

Breathe.
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Center on a helpful truth or phrase.

Develop your team.
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Empower through empathy.
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What works best for honest
discussions with young people?

Shift 2;: More
than
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“That stinks ...
and you can handle it."
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54% of young people say
“religious communities
try to fix my problems,
instead of just being
there for me.”




Never make a
statement if you can

ask a question instead.
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Young Kids:

How did you see God at
work today?

What mistake did you
make today?
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What do you still believe that you
think | don't?

What do you no longer believe that
you think | still do?
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Grandparents with all ages:

Sharing your spiritual journey.

TENX%10

What works in connecting young
people with the church?

Shift #3: Time with
adults...with more trust
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Out of 13 youth group participation
variables, #1 was intergenerational
relationships & worship.
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The 5:1 Ratio

TENx10 _ el 48 TENx10
i ot 7‘9:\; . A &a




TENx10

Which shift is most important for
the young people closest to you?

#1 For Mental Health
#2 For Honest Discussions
#3 For Intergenerational Relationships
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Only 10% of 13-25
year olds heard from
a religious leader
during the first year
of the pandemic

Source: Springtide, Navigating Uncertainty, 2021
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Spreading What Works
Best Across the US
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70% of young people
won't take relationships
for granted anymore.
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Relational
. : Discipleship
The mission of TENx10 is radicall
to make faith matter more y
for 1(: I|1nillior; 3:{8ung people focused
over the nex years - In on Jesus.
the spirit of John 10:10.
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Relational
Discipleship
radically
focused

on Jesus.

Through reprioritization,
resources, and
relational support.
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TENXx10 offers training,
resources, and support to move
youth leaders and ministries...

B From being overwhelmed to empowered

B From short-term scrambling to along-term strategy

B Fromknowing teenagers’' names to sharing their pain and dreams
B From families as peripheral to familes as partners

B From ministry for teenagers to ministry with teenagers
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Leadership
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A B-to-B strategy
through our partners
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The power of
4 weeks in the Barnabas Group is already
Pacific Northwest , making a difference...

B New process tolisten to our customers
B Faithful financial support

B Advice about scale & expansion

B Marketing momentum
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